Write a Good Story
What’s the point in having a message if it isn’t heard? But to
be heard, you must first cut through the noise of everyone
else clamoring to get their message through too. Learn how
to effectively engage an audience to make your story spread.

1

Keep your story short. Use simple, direct language.

Less is

2

More

Pick a single focus. It can be tempting to mention all the problems or things you see, but narrow your
focus down to just one.

Problem
Focus in one problem to develop in your story

3
4

Be factual. It is easy to uncover lies on the internet. Save your credibility and increase the chances of
your story having an impact by sticking to the truth.

Personalise the story with a character. People relate better to another human being. Give your
story a protagonist, but be careful to protect identities of at-risk people.
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5

Describe the problem. Stories need conflict to be interesting. Outline the problem faced by your
character explaining what specifically needs to be fixed to make the situation better.

6

Put the challenge into context. What must your protagonist do (and how can your reader easily help)
to fix the situation? Pick one challenge or one call to action per story. Any more than that and people will
begin to feel overwhelmed and less likely to help you.

7

Imagine the resolution. Describe how things will be better with this simple change or action that the
reader can easily take.. Painting a picture of what success will be like encourages people to pursue it.

8

Use a headline that captivates. Some headline formulae work better than others. Be sure to follow the
format your headline indicates - for example, if you say “5 ways to save a Syrian”, your article must list 5
simple ways the reader can help.

A

“Warning: [blank].” (e.g. Warning: If you were caught in Syria, would you survive?)

B

“How [blank] made me [blank]” (e.g. How ISIS made me a slave)

C

“If You’re [blank], You Can [blank].” (e.g. If you’re online, you can help a Syrian.)

D

“[Blank] Ways to [blank].” (e.g. 5 ways to save a Syrian)

E

“Are you [blank]?” (e.g. Are you free? We’re not. or Are you a good samaritan?)

The traditional Who? What? Where? When? Why? and
How? are still important, but to get your message across,
consider ways to connect with the reader on a more
personal level.
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